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When New Jersey legalized sports betting, DraftKings THE GAME.

was first-to-market with its Sportsbook app.

DraftKings looked to Place Exchange’s NJ media to
reach the hundreds of thousands of commuters who
pass through the busiest stations each day, with
immersive station dominations that included a mix of
static and digital media. DraftKings Sportsbook
captivated commuters with bold creative, a compelling
offer, and Jersey-specific creative messaging.

A critical requirement for DraftKings was to be able
to measure the impact of the campaign in driving
registrations.
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DraftKings Campaign Goals and Metrics

Goal Success Metrics Methodology
Understand the quantitative | Lift in User Registrations Leverage Place Exchange’s
impact of the OOH campaign integrated media supply and
in driving user registration proprietary technology to

analyze website visits and
registrations for exposed vs.
non-exposed consumers
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Summary DraftKings Campaign Results
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Thank You.

Questions? Reach out to:

sales@placeexchange.com




